LINCOLN CITY
FOOTBALL CLUB
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OPPORTUNITIES
2023/24
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INTRODUCTION

Welcome to the 2023/24 season
at Lincoln City Football Club.

As a football club, we have a rich and proud history
steeped in tradition and ambition. Our recent
journey has seen us rise from the National League,
winning three trophies, two trips to Wembley and
becoming an established Sky Bet League One
club — now in our fourth season - a remarkable

rise with ambitions of aiming even higher.

As Lincolnshire’s leading football club, Lincoln City
can offer unique commercial opportunities to local,
regional, and national businesses. Partnering with
the Imps allows your business to elevate its brand,
engage with a captive audience and collaborate with
an innovative, powerful digital marketing platform.

With our state-of-the-art LED advertising, exciting
partnership packages to unrivalled matchday
experiences in our premium lounges and

private boxes or utilise our incredible reach
across our social media channels. There are
commercial opportunities with Lincoln City to
benefit your business at a level that suits you.



MEDIA VALUE

As a professional sports club playing in what

is regarded by many as the strongest domestic
football competition in the world, we attract
attention across the globe. From weekly
highlights packages on ITV, to live games
broadcast on Sky Sports and live audio
coverage from national/regional radio stations.
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LINCOLN CITY V EVERTON

28/08/19 Carabao Cup Fixture

STADIUM NAMING wEWERS .....
RIGHTS
MEDIA VALUE LINCOLN CITY V LIVERPOOL

£1.9M

24/09/20 Carabao Cup Fixture

1.2M

VIEWERS

LINCOLN CITY V SUNDERLAND
Sky Bet League One 2020
Play Off Semi-Final

830K

VIEWERS
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AVERAGE
LEAGUE
ATTENDANCE
2022/23

8,300

LNER STADIUM
OCCUPANCY

83%+

HIGHEST
ATTENDANCE
IN AN ALL
SEATED

LNER STADIUI\/I

Ei)

(19TH MARCH 2022)

_|:|_ 5.9M

www.weareimps.com
PAGE VIEWS

641K %

WWW.Weare|mps.com
SITE USERS

FASTEST
GROWING
FOOTBALL
CLUBIN
THE UK

GROWTH IN 36 MONTHS

C.300%

WEB, SOCIAL MEDIA
AND E-MARKETING

Away from the more traditional
platforms, our digital media presence
continues to grow, with over 6.1
million page views on the official
Lincoln City Football Club website

in the last 12 months and more than
649,000 users viewing the site.

More than 241,000 people regularly
engage with the club’s social media
channels across Twitter, Facebook,
Instagram, TikTok and YouTube. In
addition, the club’s official digital
channel, WeArelmps iFollow also
attracts in excess of 81,000 subscribers
and counts regular viewers from 73
countries across five continents.

Our weekly newsletter now reaches
24136 subscribers, having grown

from 2,000 back in 2018. This reach

is significant and continues to grow
weekly and is highlighted by an industry
beating open rate/click through rate.

0
68,000

FOLLOWERS

76,400

FOLLOWERS

719,100

FOLLOWERS

©
12,400

SUBSCRIBERS

o
36,800

FOLLOWERS

MARKETING EMAILS

24,500

OPTED-IN SUBSCRIBERS



FAN ENGAGEMENT

At Lincoln City FC, fan engagement is at the forefront of
everything we do. The Imps are pioneers in this sector, as the
club became Britain’s first ever community-owned football
club at the turn of the century.

We pride ourselves on working with the community and realise
the importance of this special relationship to the people of
Lincoln and our supporters.

Over the past four seasons we have been consistently awarded
the EFL Family Excellence Award, most recently becoming one
of only 12 clubs to receive gold standard and doing so for the
first time in the Imps’ history.

The award aims to drive continuous improvement and best
practice in family engagement across the leagues. Achieving
gold standard provides evidence of the fantastic work
completed behind the scenes at the LNER Stadium and

was assisted with glowing reports from external visitors who
highlighted City’s efforts towards family inclusivity and fan
engagement through the work carried out across the club
during matchdays.

We have a very active relationship with our Supporters’
Board which helps us further enhance the overall matchday
experience for all visitors to LNER Stadium. The Supporters’
Board, made up of representatives from various supporter
groups, helps us to make key decisions on topics such as
season tickets, kit designs, catering, fan zone improvements,
and much more.

Fan surveys are also created on a yearly basis to encourage
supporters to give their feedback to ensure we are continually
improving the matchday experience across all areas.

LNER STADIUM
VOTED BY
FANS 2NP
OUT OF 92
FOR BEST
ATMOSPHERE

*VOTED BY FANS OF
THES2.NET

EFL VALUED
SUPPORTERS
SURVEY

3RI]

OUT OF 72 CLUBS

FAN
ENGAGEMENT
INDEX

5TH

OUT OF 92 CLUBS

ENDORSEMENTS

“We have a brilliant
partnership with Lincoln
City. They can’t do
enough for us to help
promote the business
and assist with any
special requests.

“The LED boards around
the ground on match
days look fantastic and
have been seen on Sky
Sports several times.

“The partnership is an
excellent platform for
a young and growing
business like ours

to help network and
promote what we do”

LYNDSEY WRAY
| AMS BUILD

“Our partnership with
Lincoln City has gone
from strength to strength
over the last three years.
The club has allowed

us to showcase our
products, services and
our brand to a huge fan
base both online and
within the LNER Stadium.
Alongside the business
benefits we have also
been able to use the
clubs facilities and match
day experiences to
reward staff, customers
and entertain friends.
The benefits of the
partnership has been
immeasurable and we are
looking forward to a long
and fruitful partnership for
many seasons to come”

GLEN MERRYWEATHER
ALLEN SIGNS

“Our commercial partnership with LCFC
has allowed us to work collaboratively
to mutually generate opportunities

and support our wider community in
ways far beyond our starting point. The
football club continues to provide a
framework to connect businesses and
allow relationships, creativity and growth
to flourish against a backdrop of an
energising and well-run football club”

IAN HODSON | HR DIRECTOR
UNIVERSITY OF LINCOLN

“Branston Limited employs around 600
people at our site just south of Lincoln
but the company has always struggled to
raise awareness about who we are and
what we do. As labour markets tighten
and the challenge to attract talented
people becomes more intense, we are
always looking for ways of promoting our
employer brand.

“Lincoln City Football Club have a
strong reputation as a community club,
this resonates with our own values at
Branston, we saw a partnership with

the club as an excellent opportunity to
increase awareness of our business
whilst supporting the great work that the
club does locally.

“In raising the profile of Branston Limited
locally, we have seen an increase

in interest in job vacancies and as
importantly we are able to offer the
chance for current employees to win
match tickets, mascot packages and
matchday experiences which enhances
our employee benefits and gives a real
sense of pride within the team.

“As we near the ends of our first season
as a Diamond Partner of the club, we
are looking at new and exciting ways to
extend the partnership to unlock further
benefits in the future”

SIMON TELFER | HR DIRECTOR
BRANSTON LIMITED

We wouldn'’t hesitate

to recommend Lincoln
City Football Club for
any business to partner
with. We have worked
with the commercial
team for two years, and
they have exceeded
our expectations.
Professional, helpful and
a pleasure to work with.

SONIA FLETCHER
DIRECTOR
HARRIS JONES

‘We are delighted to have
been partnering with
Lincoln City this season.
We have enjoyed using
the Legends Lounge

and seeing our branding
prominently around

the Stadium, which

has resonated with our
customers. Thank you to
the team at the club, for
going above and beyond
this season.

DEBBIE MUSK | TODDS

AL VA VN N VN VN RN RN RPN R REEREREERNERETERERERERNERERNRYEESEYS



-

OFFICIAL PARTNER
OPPORTUNITIES

The club is committed to forging
a long-lasting, mutually beneficial
partnership with the business

community in Lincoln and beyond.

Our exciting partnership model allows you
to get involved with the club to the level that
suits you and your business, allowing you to
shape how you make our creative marketing
and advertising opportunities work for you.

There are five bespoke levels at which you
can become an official partner of the club:

BRONZE PARTNERSHIP

A budget-conscious solution that allows you
to align yourself with the club, promote your
business to our supporters, and enjoy being an
official partner of Lincoln City at an introduction
level. This level includes branding in the
Stadium and in our programme, providing brand
exposure to fans on matchdays. Your company
message will also feature in a tailor-made news
story distributed through our digital channels.

THE BRONZE PARTNERSHIP
PACKAGE INCLUDES:

» Shared Minutes Displaying
Logo on Stadium LED

Secondary Tier Perimeter Board
Training Ground Perimeter Board
Launch Story / Press Release

10 x Match Tickets

2 x Legends Lounge Tickets

Imps Connect Networking
Membership

Use of club Crest
Partner Plaque
Social Media Post
Official Signed Shirt

£2730+VAT



THE SILVER PARTNERSHIP GUI.D PARTNERSHIP
PACKAGE INCLUDES:

. 1 Minute on Stadium LED Boards This partnership prioritises brand exposure
and association with the club through our
digital channels and growing portfolio of digital

. Two Season Tickets in

Legends Lounge products. Whether interacting with supporters
. Secondary Tier Perimeter Board through our social media channels or behind-
the-scenes streaming content, a Gold Partner

- Training Ground Perimeter Board will be provided with creative ways to

. Launch Story / Press Release showcase your company brand and promote
) your products and services to our highly
i l + 20 x Match Tickets engaged supporter base. This programme also

- 6 xLegends Lounge Tickets includes ancillary opportunities to entertain THE GOLD PARTNERSHIP
clients and staff and a limited amount of PACKAGE INCLUDES:

+ TXLNER Stadium Room Hire advertising through our LED signage.

« Imps Connect Networking
Membership

STH'HD"_ . Four Season Tickets in
. Use of club Crest m 1l Legends Lounge

« Secondary Tier Perimeter Board

- 1 Minute on Stadium LED Boards

SILVER PARTNERSHIP

Our Silver Partnership focuses on the
invaluable partnership of client entertainment
and brand exposure. We provide your business « 2 x Social Media Posts
with the best in stakeholder entertainment
through our coveted Legends Lounge, the
perfect place to soak up the pre- and post- - 2 x Official Signed Shirt
match atmosphere, accompanied by padded

seats in a prime location for every home +
League match. Silver Partners are also featured £75 l]l] VAT
on our impressive LED advertising system.

- Partner Plaque
« Training Ground Perimeter Board

« 100,000 Website Impressions
+ Website Takeover Opportunity

+ 1x Squad Signed Ball

« Club Digital Inventory Season
Sponsorship

« Website Logo with Hyperlink

— « Launch Story / Press Release

%ﬂh‘i + 30 x Match Tickets
‘\‘\-.W . 20 x Legends Lounge Tickets

« 2 x LNER Stadium Room Hire

+ Imps Connect Networking
Membership

+ Use of club Crest

- Partner Plaque

« Social Media Posts

- Official Signed Shirt

- Match Sponsorship

- Man of the Match Sponsorship
« 1xPlayer Appearance

« 1x Second Tier Naming Rights

£13000+VAT




DIAMOND
PARTNERSHIP

Our Diamond Level is the pinnacle of a
commercial partnership with Lincoln City
Football Club, providing extensive brand
exposure through either our front-of-shirt
sponsorship or stadium naming rights.

THE PLATINUM PARTNERSHIP

PACKAGE INCLUDES:

2 Minute on Stadium LED Boards

Two Season Tickets in
Legends Lounge

2 x Secondary Tier
Perimeter Board

2 x Training Ground
Perimeter Board

Full Page Advertin
Match Programme

150,000 Website Impressions
Spotlight Story / Press Release
Website Logo with Hyperlink
40 x Match Tickets

20 x Legends Lounge Tickets
2 x Guest in Boardroom

6 x LNER Stadium Room Hire

Imps Connect Networking
Membership

Use of club Crest

Partner Plaque

Social Media Posts

2 x Official Framed Signed Shirt
Match Sponsorship

Man of the Match Sponsorship

1x Player Appearance

BOLT-ON PRODUCTS

Lincoln City Women —
Official Partner

FROM £300

Lincoln City Women —
Player Sponsorship

£200 PER PLAYER

Private Box —

£13,000

(Subject to availability)

Academy Player
Sponsorship —

£200 PER PLAYER

Match Sponsorships —
FROM £1000+VAT




PREMIUM TICKETING

\V/7/0\\\ 4
SivANSTON

LOUNGE

The vibrant Branston Legends Lounge sits underneath the GBM Stand and looks
absolutely fantastic following a refurb in the summer of 2022.

As a premium season membership holder in » Access to free to play entertainment
the Branston Legends Lounge you'll receive: such as FIFA 23 on the Xbox

IR <d seat for every home console and table football

league game in GBM Upper 2 »  The opportunity to meet former Imps

. Ateamsheet ahead of kick-off for each fixture players every home league game

«  Priority to home cup fixtures

- Access to your lounge and private bar within the lounge

before, during and after the match

- Alight bite to eat plus

complimentary hot drinks RENEWAI_ Pn":[ £78“
" &7 spon ana sty ponswinnme ounge 1 NEW PURCHASE £830

The SRP 200 club is located in the SRP Stand at LNER Stadium and this also
boasts a fresh interior following a refurb last summer.

As a premium season membership holder - The opportunity to watch live football on
in the SRP 200 club you'll receive: BT Sport and Sky Sports within the lounge
- A padded seat for every home league «  Watch exclusive interviews with

game in the centre of the SRP Stand the man of the match

« Ateamsheet ahead of kick-off for each fixture «  Priority to home cup fixtures

) within the lounge
» Access to your lounge and private bar 9

before, during and after the match RENEWA[ PRIEE £780

« Alight bite to eat plus

complimentary ot crinks NEW PURCHASE £830



MATCH SPONSOR

Our match sponsorship package offers the ultimate Lincoln City
experience for you and your guests to enjoy a memorable day.

As a sponsor you will recieve
the following benefits:

- Eight Guests
+  Welcome drink on arrival

«  Two Course Pre-Match Meal in our
Dambusters Sponsors Lounge

+  Commemorative Gift

» Half-Time refreshments

» Complimentary Team Sheets
» Access to the SRP 200 club

MATCH SPONSORSHIP
PACKAGE

Additional benefits:
» Framed Lincoln City Squad Signed Shirt

» Recognition as match sponsor on all
digital and social media platforms

COST £1,350+VAT

- Behind the Scenes Tour, meet first
team players (subject to availability)

- Pitch side Q&A with first team player

- Photo on pitch with captains and
officials prior to kick-off

+ Reserved, Padded Seat on halfway line

» Post-match presentation with
man of the match

- Photographs
» 2 x Car park passes

MATCHBALL SPONSORSHIP
PACKAGE

Additional benefits:

» Pre-Match Photo with guests
at Matchball Plinth

- Lincoln City Squad Signed Matchball

COST £1,250+VAT

PLAYER SPONSORS
FULL PLAYER SPONSOR £800+VAT

+ Receive match worn home and away shirts

- Meet and greet with player
after agreed home fixture

- Invite to ‘meet the squad’ event
- Name featured on club website/news articles

BOLT-ON OPTION

» Lincoln City Women Sponsorship £200+VAT

. Two season tickets to watch
LCFCW 2023/24 season

« Home and Away Shirt Sponsor
«  Name on LCFCW website
- Half Player Sponsor £400+VAT
+ Receive match worn shirt
« Invite to ‘meet the squad’ event
+ Name featured on club website

LINCOLN CITY WOMEN

There has never been a more exciting time to
partner with Lincoln City Women as we look
to build on a highest ever league finish and

a recent record-breaking Women's FA Cup
run which was only ended by Liverpool.

Through the development of local talented
female players Lincoln City Women aim to
be an inspiration for the continual raising of
standards of female football in Lincoln and
the wider community of Lincolnshire with
aspirations of rising up the pyramid structure.

BRﬂNZEPARTNERSHIP

Four season tickets
- Listing on the partners page
« Partner plaque

» 10 hospitality places at the game
hosted at the LNER Stadium

» Logo on the designated
LCFCW perimeter LED boards
at the LNER Stadium

£300+VAT

ﬁﬂlﬂPARTNERSHIP

Front of shirt sponsorship

« 10 season tickets

. Listing on the partners page
12 x social media posts

. 2 xfull database news shots

- Partner plagque

- Match sponsor at the game
hosted at the LNER Stadium

« Sponsorship of the Lincoln City
Women'’s Player of the Year and
a table at the end of season
awards Logo on the designated
LCFCW perimeter LED boards
at the LNER Stadium

£10,000+VAT
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commercial@theredimps.com
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